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Tourism in Berlin 

Wantanee Suntikul

Introduction
Perhaps more so than any other city, Berlin has been affected by most major global 
political events of the 20th century. The two World Wars, the Cold War, and the rise 
and fall of Communism were experienced with unusual immediacy in the city. Berlin’s 

largely determined by Germany’s membership in two anomalous ‘families’ of politi-
cal units symptomatic of the global political map of the time: quasi-states and Soviet 

phase of growth, accompanied by an increase in popularity with tourists, both German 
and foreign. With more than 17 million overnight stays in 2008, Berlin has become one 
of Germany’s most-visited tourist destinations (http://www.visitberlin.de/reiseindustrie/
index.en.php? seite= ueberuns_btm).

The focus of this chapter is to examine the relationship between political differences 
and change and tourism development in Berlin. This involves a comparison of patterns 
of tourism in the two halves of the city in the period preceding the fall of the Berlin 
Wall, especially the decade immediately preceding 1990, and noting how patterns have 

Tourism development 
Both East Berlin and West Berlin were fragments of a previous whole, and both claimed 
to be the true heir of the pre-war metropolis of Berlin. West Berlin had lost its impor-
tance as the economic, commercial and political centre of Germany (commerce moving 

more important (Merritt, 1986). Berlin increasingly became the subject of competing 
claims of proprietorship over its parts and its future. West Berlin was advertised as 
the Bollwerk der Freiheit
Stadt des Friedens
Berlin can be seen as components and expressions of these two political and economic 
visions of the city. 

Buy this file: http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=207

http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=207


All rights reserved. No part of this publication may be reproduced, 
stored in a retrieval system, or transmitted, in any form or by any 
means, electronic, mechanical, photocopying, recorded or otherwise,
without the written permission of Goodfellow Publishers Ltd 

All requests should by sent in the first instance to  

rights@goodfellowpublishers.com

www.goodfellowpublishers.com

Chapter extract

To buy the full file, and for copyright

information, click here

http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&st

oryID=207

http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=207
http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=207
http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=207
http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=207

